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Abstract:
	The purpose of this study is to analyze and compare how Yonhab and BBC, two major news media outlets, framed their reporting on the controversy involving NewJeans and their agency Ador/HYBE. The researcher used Entman's theory, which is based on four elements: defining problems, diagnosing causes, making moral judgments, and suggesting remedies. The research method used a qualitative approach with a total of eight news articles from each media outlet studied.  The results showed that Yonhab and BBC differed in their framing of the news regarding the issues faced by NewJeans. Yonhab tended to focus on the breach of contract by both parties, while the BBC reported on the main issues of harassment and mistreatment in the workplace. In addition, both news media outlets also have similarities in defining the conflict as a case of a breakdown in the relationship between the artist and the agency. Not only that, they also indirectly show that NewJeans is the most disadvantaged party in the conflict. Furthermore, both media outlets also offer the same suggested remedy, which is to resolve the issue legally and in accordance with the laws of South Korea.
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Abstrak:
	Tujuan dari penelitian ini adalah untuk menganalisis dan membandingkan bagaimana framing yang digunakan oleh media berita besar Yonhab dan BBC, dalam memberitakan kontroversi yang dialami oleh Newjeans dengan agensi mereka Ador/HYBE. Menggunakan teori Entman yang berdasarkan empat element: Define problems, diagnose causes, moral judgments, and suggest remedies. Metode penelitian menggunakan pendekatan kualitatif dengan total delapan berita dari masing-masing media yang diteliti. Hasil penelitian menunjukan bahwa Yonhab dan BBC, memiliki perbedaan dalam melakukan framing berita mengenai isu yang dihadapi oleh NewJean, Yohab cenderung berfokus pada pelanggaran kontrak, sedangkan BBC memberitakan mengenai isu utama pelecehan dan mistretment dalam lingkungan kerja. Selain itu mereka juga memiliki persamaan dalam mendefinisikan konflik tersebut sebagai kasus keretakan hubungan antara artis dan agensi. Bukan hanya itu, mereka juga secara tidak langsung menunjukan bahwa NewJeans, sebagai sisi yang paling dirugikan dalam konflik yang terjadi. Selain itu, kedua media juga memberikan suggest remedies yang sama yaitu menyelesaikan secara legal dan sesuai dengan hukum yang ada di korea selatan.
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INTRODUCTION
News media plays an important role in shaping the image of a public figure. In today's digital age, the role of news media is essential in providing the latest information. In addition to providing information, news media also plays a major role in shaping public opinion on the issues it publishes. (Entman, 1993). They can shape public opinion through language, sentence structure, visual images, and provocative headlines in order to share information that will attract many readers. People's perspectives can be influenced by how the news media presents information based on their chosen perspective (Henry, 2019). Therefore, the framing created by the news media indirectly shapes the way readers or the public interpret an issue.
The Korean Wave, or Hallyu, is a phenomenon that has spread Korean culture throughout the world. The main element spreading the Korean Wave through popular products is Korean pop, commonly known as K-pop. Korean pop music has now gone global, spreading as a popular phenomenon that is in high demand among various groups. Popular groups such as Blackpink, Exo, BTS, and most recently NewJeans have successfully attracted many fans from various countries. This has been possible due to the large number of fans from both domestic and international markets, allowing K-pop groups to make a name for themselves in Korea and confidently step into the global market. (Koo & Koo, 2022).
The rapid global expansion of Korean pop music also means that when an idol group experiences controversy, they are not only covered by local media, but also attract international media attention. Many news reports, including issues, idol comebacks, and dating scandals involving K-pop idol groups, are often covered by various media outlets, both local and international. This dual coverage provides an opportunity to conduct research using a comparative framing analysis approach.
In 2024, the popular group NewJeans faced controversy that attracted widespread media coverage. NewJeans faced allegations of mistreatment of its members, involving their agency management, Ador. This issue became a major topic in South Korea, but it also attracted the attention of international news media. Interestingly, the way local and international media presented the hot NewJeans issue at the time was different. Major local news outlets in Korea, such as Yonhap News, focused on CEO Min, while international news outlets, such as the BBC, focused on the mistreatment experienced by NewJeans members. The differences between local and international media highlight how the way media writes news is also influenced by the culture and independence of a media outlet.
Although many studies have been conducted on K-pop and comparative framing analysis, few have examined K-pop groups using comparative framing analysis. Previous studies on NewJeans have focused only on one of their debut songs, Attention, and their concept, which differs from other popular groups in that it is age-appropriate for the members (Chen, 2023; Maturo & Sun, 2024). Meanwhile, other studies discussing media framing of Korean K-pop groups include one that discusses the framing of Korean local media towards K-pop artist Seventeen during his UNESCO speech. (Rafilah et al., 2025). Media framing research on other K-pop subjects focused on major international news outlets BBC and CNN (Moon, 2023). Therefore, there is currently no research on the new idol group NewJeans using a comparative framing analysis approach.
Therefore, this study can contribute to new research on framing involving local and international media. It focuses on the NewJeans controversy and two major news outlets, Yonhap and BBC. This study does not merely rehash old framing theories, but rather the researcher will explain more about how Yonhap and BBC framed the news about the controversy experienced by NewJeans members. Not only that, the researcher will also describe the differences and similarities in the framing carried out by local and international media.

LITERATURE REVIEW
Framing in Online News Media

In this study, the researcher used the framing analysis theory proposed by Robert N. Entman. Framing theory is widely used to examine how the news media can influence public opinion through the choice of words used in presenting a news story. Entman (1993) describes framing as a form of power in language or text, which is used for communication. The power of framing can change the mindset of someone who is influenced by the text presented by the news media. Entman (1993) identified four key elements of framing: “define problems determine what a causal agent is doing with what costs and benefits; diagnose causes identify the forces creating the problem; moral judgments evaluate causal agents and their effects; and suggest remedies-offer and justify treatments for the problems and predict their likely effects.” (p. 52). This framework is often used to analyze the framing of political and social news.
Comparative Media Framing
According to Gamson & Modigliani (1989), media discourse is part of the process by which society forms opinions based on the news presented, but journalists can also be influenced by public opinion. The influence of circulating opinions is also one of the reasons why the news presented by the media are different. Therefore, the researcher used a comparative media framing approach to identify the differences between major news media such as Yonhab and the BBC. Comparative media framing is one of the methods used by researcher in this study. The purpose of using this approach is to identify the differences between several news media in framing an incident or issue. By comparing mainstream media and alternative media, it will be easier to identify the differences in the news coverage of each news media (Cissel, 2012).
Studies of NewJeans and K-pop Representative

Previous studies discussing K-pop that the researcher found, particularly regarding the group NewJeans, only discussed their songs. In a study conducted by Maturo & Sun (2024), he researched NewJeans, examining the lyrics of their debut song, Attention. This study focused solely on the song, while another study on NewJeans by Chen (2023) discussed the concept promoted by NewJeans that was appropriate for their age at the time. On the other hand, there are studies that discuss framing but with different subjects and instead of NewJeans. One research study conducted by Rafilah et al. (2025) discusses the framing of local media towards the K-pop idol group SEVENTEEN when they gave a speech at UNESCO.
Then, another study using the framing approach was conducted by Moon (2023), but the object used was very broad. He conducted research on K-pop as a whole, focusing on two major international news media outlets, CNN and BBC. There was also research using domestic and international news media, conducted by Moon (2024), who studied how K-pop as a whole was reported in the media in South Korea, the UK, and the US. There is also research on framing based solely on domestic media with the Korean Wave as the object (Oh, 2022). Unlike previous studies, this researcher focused on the new group NewJeans, which is currently experiencing controversy. The news media used also differed from previous researcher, as the researcher only involved one news media outlet from South Korea and the international news media outlet BBC. Therefore, this study has a different gap from previous studies.

RESEARCH METHODS
The researcher used qualitative methods to understand more deeply the framing used by two major news media outlets, Yonhap and BBC. Before using this method, the Researcher conducted a preliminary study, which aimed to identify issues that could be researched from the two media outlets discussing the research subject, NewJeans. In the preliminary findings, the Researcher found that there were four news articles published simultaneously discussing the same case, but the content of the articles contained different framing. The researcher then read the news from start to finish, every news article published on the same day as the NewJeans object, which was taken for research. The four news articles covered the controversy experienced by NewJeans, as follows:

Tabel 1. List News Artikel

No           Media                           Date                                                     Title
	
1.
	
BBC
	
October 10, 2024
	NewJeans: K-pop star Hanni to testify on music industry bullying

	
2.
	
Yonhab
	
October 10, 2024
	NewJeans' Hanni to testify at National Assembly on workplace bullying allegation

	
3.
	
BBC
	
October 15, 2024
	NewJeans singer Hanni gives tearful testimony on workplace harassment

	
4.
	
Yonhab
	
October 15, 2024
	NewJeans' Hanni attends parliamentary hearing on workplace bulling

	
5.
	
BBC
	
November 29, 2024
	K-Pop group NewJeans split from agency in mistreatment row


	
6.
	
Yonhab
	
November 28, 2024
	NewJeans to end contract with ADOR
over ex-CEO dispute

	
7.
	
BBC
	
March 21, 2025
	NewJeans: K-pop group ordered to stop independent activities

	
8
	
Yonhab
	
March 21, 2025
	NewJeans (NJZ) defies court's injunction, vows to take legal action



The controversy experienced by NewJeans began in October 2024. During that month, two major international and domestic media outlets periodically published news articles about the controversy. However, only four news articles with the same theme published simultaneously by international media outlets such as the BBC and Yonhap were found by researchers. From the eight news articles, there were differences in the framing used by the two major media outlets. The researcher will group together news items that were published at the same time and have the same theme. Then, they will compare the differences in framing used by Yonhap and the BBC using Entman's framing theory.

FINDINGS AND DISCUSSION
From the data found by researchers in a total of eight articles. The researcher collected data from the beginning of the controversy, during the court case between NewJeans and Hybe, until the initial decision was made by the court. The articles were selected based on their similarity in theme and publication date. From a total of eight articles collected, the researcher selected two main articles for in-depth analysis, namely “NewJeans to end contract with ADOR over ex-CEO dispute” (Yonhab, November 28, 2024) dan “K-Pop group NewJeans split from agency in mistreatment row” (BBC, November 29, 2024).  These two articles were selected because the framing presented by both news outlets in their coverage of the story was contrasting and clearly legible.
The framing element based on Entman's theory states that the way the media frames news about a figure is through four elements: Define problems, diagnose causes, moral judgments, and suggest remedies (Entman, 1993). News written by the domestic media Yonhab tends to focus on the legality of the contract between the two parties based on the law. In contrast, the BBC focuses on the internal problems experienced by NewJeans, namely the mistreatment they experienced under their agency ADOR. One example of the difference in the application of the four elements of framing mentioned in Entman's theory used by Yonhab and the BBC can be seen in the table below:
Tabel 2. Comparison of Yonhap and BBC news coverage on November 28 and 29
	
Elements of framing
	Yonhab News – “NewJeans to end contract with ADOR over ex-CEO dispute” (November 28, 2024)
	BBC News – “K-Pop group NewJeans split from agency in mistreatment row”
(November 29, 2024)

	
Define problems
	“K-pop girl group NewJeans announced Thursday that they will terminate their contract with their agency, ADOR, in protest against the company's dispute with its former CEO.”
	“One of the group's members, Hanni, has alleged that she suffered workplace harassment while working with the label.”

	
Diagnose causes
	“Speculation had grown that the five-member group might leave the company to support their executive producer and former ADOR CEO, Min Hee-jin, who was removed as ADOR's CEO by the board of Hybe, its parent firm, for allegedly attempting to take control of ADOR, one of Hybe's labels.”
	“She added the group had faced "mistreatment, not just towards us but also including our staff", and said the group had experienced "deliberate miscommunications and manipulation in multiple areas"…..”

	
Moral judgments
	“NewJeans said they want to "freely pursue" what they want to do, and that they would like to stay with Min to continue their music career. They also made it clear that they plan to carry out their remaining schedule as planned, and will not seek legal action, such as filing for a court injunction regarding the contract. "We are terminating the contract because ADOR and Hybe have violated the terms," Minji, another member, said at the presser.”
	“In October, the K-pop news site Koreaboo estimated that the members would have to pay about 300bn South Korean Won (about £170m) to terminate the contract early. But group singer Haerin
said it made "no sense" that the group would be liable to pay a contract breach fee.
"We never broke any rules,” Haerin said. “We did nothing but try our best - they are the ones at fault. Hybe and Ador are the ones responsible."..”

	
Suggest remedies
	“In the letter, NewJeans stated that if their demands were not met within 14 days, they would
end their contract.”
	“The group has asked for an apology for a comment allegedly made by an executive at Belift Lab, another subsidiary of Hybe, and accused the company of workplace bullying. They have also asked for the immediate reinstatement of Min.”



From the table above, it can be seen that two news stories with the same theme have differences and similarities in addressing an issue. Both news stories demonstrate four elements of Entman's theory that indicate similarities and differences. This is referred to as comparative framing, in which two news articles show similarities and differences in discussing the same issue.
In the element defining problem, the news written by Yonhab media defines the problem faced by NewJeans due to the replacement of CEO Min. It focuses on the sentence “…. in protest against the company’s dispute with its former CEO.”  Yonhab presented the framing to readers that the problems currently faced by NewJeans were due to the dismissal of their CEO.
Meanwhile, in the framing written by the BBC on the same issue, in terms of defining the problem, the BBC defines problem faced by NewJeans as workplace harassment. Focusing on the term “workplace harassment”, the BBC explains the beginning of the news by emphasizing that this issue concerns harassment in the workplace. 
The diagnoses used by Yonhab discuss the causes of this issue, as speculation about Min's replacement as CEO is believed to be the cause of the conflict between the company and NewJeans. This is evidenced by the sentence they wrote, “Speculation had grown...”, which focuses on identifying the problem based on existing speculation.
This differs from the BBC's diagnosis of the same case, which focused on statements made by NewJeans members that they had experienced mistreatment, and not only them but also their former staff. “Mistreatment, not just towards us but also including our staff...” This is aligned with the define problem they explained at the beginning of the news article, that the issue currently being experienced by NewJeans focuses on workplace harassment.
Then, in the moral judgment written by both media outlets. The researcher found that there were similarities in the use of moral judgment based on the sentences they chose based on the members' statements. This shows that indirectly, both news media outlets agree that NewJeans is the most aggrieved victim in this case. Yonhap took the statement issued by Minji. Meanwhile, the BBC took Haerin's statement to reinforce the reason why NewJeans played the role of victim in this case. Both showed the same framing but with different tendencies.
Finally, the suggested remedies presented by both media outlets also show different approaches to conflict resolution. Yonhap implicitly suggests that the issues faced by NewJeans must be resolved within 14 days, in accordance with the request of their agency, Ador. Meanwhile, the BBC suggests a resolution based on a moral approach, using language that emphasizes responsibility and morality. BBC shows that NewJeans is demanding an apology and the return of their former CEO.
The same framing pattern was also found in other articles. Articles published on October 15 by Yonhap and the BBC presented different framings. One example was in their presentation of the ‘define problem’. Yonhap tended to be neutral and formal in framing the issue experienced by NewJeans. “NewJeans' Hanni attended a parliamentary labor committee meeting Tuesday, addressing allegations of workplace bullying within Hybe, the parent company of ADOR, NewJeans' label.”.
Meanwhile, the BBC framed the news based on the humanitarian issues experienced by NewJeans. Their use of language was also more emotional than Yonhap's. “A member of the chart-topping K-pop group NewJeans has tearfully testified to South Korean lawmakers as part of an inquiry into workplace harassment.”. They even added the phrase “tearfully testified” to show the emotions experienced by NewJeans members.
CONCLUSION(S)
In conclusion, both media outlets showed similarities and differences that could be seen from one article published around the same time. They discussed the same issue, but the framing used according to the data was quite different. Using Entman's theory, based on four elements, define problems, diagnose causes, moral judgments, and suggest remedies-offer. It was found that both articles presented different framings in accordance with the journalistic orientation of the two news media outlets. Yonhap News tended to discuss the legal aspects based on NewJeans' statement and the initial discussion that always mentioned CEO Min. Meanwhile, the BBC presented a framing that emphasized the agency's morals and responsibilities. This shows a fairly contrasting difference, in which Yonhab tends to focus on maintaining the social image and image of the entertainment industry in Korea, while the BBC focuses on the main issues experienced by NewJeans, namely the morals and responsibilities of the agency that manages them. This difference shows that framing not only influences readers' perceptions but also reflects the ideologies of each news media outlet.
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